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A N  E D I T O R I A L  I N V I T A T I O N

One day on the estate. A
year of content. A national
feature.
A content and publicity package for five-star wine estates, in partnership

with Condé Nast House & Garden and Private Edition. One day on your

estate produces a guaranteed editorial feature in the title you choose, and a

year of content you own outright.
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The offer, in short.
A guaranteed editorial feature in Condé Nast House & Garden or Private Edition. Plus one full production

day on your estate, up to 150 images and films you own outright and can run in every channel you sell in,

and three models cast to your guest profile.

1 day
O N E  P R O D U C T I O N  D AY,

O N  LO C AT I O N

150
I M A G E S  A N D  F I L M S ,

O W N E D  O U T R I G H T

3
M O D E L S ,  C A S T

A N D  C O N T R A C T E D

2
C O N D É  N A S T  H O U S E  &  G A R D E N

O R  P R I VAT E  E D I T I O N
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One full day. Four ways to use it.
Up to ten hours of active production within a dawn to dusk window, shot around the light rather than the diary.

You choose the balance between stills and motion.

A 100 high-res images + 10 moving stills S T I L L S  L E D

B 100 high-res images + 6 cinemagraphs M O T I O N  A C C E N T S

C 50 high-res images + 1 long-form film F I L M  L E D

D 150 high-res images S T I L L S  O N LY

TA L E N T,  C A S T  T O  Y O U R  G U E S T  P R O F I L E T H E  S U I T E ,  I N  I T S  O W N  L I G H T
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Where it works. Every channel you sell in.
The bank is built to be deployed, not archived. One production day feeds a year of marketing across every

surface a guest touches before they book.

W E B S I T E  &  B O O K I N G

Homepage, room and experience pages,

and the booking flow itself. These are the

frames that decide whether your rate feels

justified.

C R M  &  E M A I L

Pre-arrival, on-property, re-booking and

win-back sequences. Motion in email lifts

click-through where a static hero cannot.

S O C I A L

Cuts for Reels, TikTok and Stories. Each

film is framed for a single orientation, so

you choose vertical or horizontal per piece,

or a mix across the set.

O TA  &  T R A D E

Booking platforms, collection and consortia

listings, agent packs and trade shows, all

running current imagery rather than a

library that has quietly aged out.

PA I D  M E D I A

Static and motion creative for Meta and

Google, with enough variants to test

properly rather than run one asset to

fatigue.

P R I N T  &  P R E S S

Brochures, in-room collateral, rate cards,

and press-ready files for titles beyond the

feature. Shot at print resolution from the

outset.

Delivered as an organised, tagged, searchable library. Not a folder dump. You own the library
outright, in perpetuity, across all channels and territories, with no re-licensing fee ever. Talent-led

imagery is contracted for three years, all media, worldwide, and extendable.

D E TA I L  A N D  T E X T U R E I N T E R I O R S T H E  E S TAT E ,  WA L K E D
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The feature. Not an advert.
The production is built to feed a print feature, and the space is committed before the cameras come out.

Two national titles. You choose one. Same fee either way.

N AT I O N A L  T I T L E

Condé Nast House & Garden

N AT I O N A L  T I T L E

Private Edition

Editorial, not advertorial. That distinction is the entire point, and it is why the space is worth more than an advert. Your placement is confirmed in writing before

the production date. If a title has already committed to a comparable property in that issue, we move you to the next available one. The feature happens either way.

0 5

How it runs.

W E E K  0

Signature. Date secured,

talent approached, the
title conversation opened.

W E E K S  1 –2

Creative direction and

shot list agreed with your
team. Talent presented for

approval. Recce.

W E E K  3

Editorial placement

confirmed in writing.
Production plan locked.

W E E K  4

The production day, 06:00

to 19:30, built around the
light.

W E E K S  5 –7

Edit, grade and delivery of

the full library, tagged and
ready to run.

Seven weeks from signature to delivery. A title closes its book well before the issue reaches the shelf, so the practical

decision date sits earlier than it looks.

One estate per area, per issue.
A title will not run two neighbouring estates side by side. Each issue carries a single slot for any one valley.

Some estates want both titles. That needs two production days and two entirely separate sets of images and talent, so it is

quoted separately.

A three-page brand feature, running as editorial.

A native article on the title’s own channels in the
same month.

Supporting social posts from the magazine.

A two-page editorial spread.

A social campaign across the title’s channels.
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What you get. And what we ask for.
I N C L U D E D  I N  T H E  F E E

Plus pre-production and creative direction, the full production day

with photographer, videographer and producer, full edit and grade,

delivery as a tagged and searchable library, and editorial liaison

throughout.

N O T  I N C L U D E D

Specialist equipment beyond the standard kit, such as drone permits

or cinema-grade rigs, quoted separately if the creative calls for it.

Props and florals. Food styling above what the kitchen already plates.

Extension of talent usage beyond the three-year term. Extraordinary

travel and accommodation outside the Cape Winelands, where

applicable.

W H A T  W E  N E E D  F R O M  Y O U

Your kitchen plating for cast and crew across the production day. It is

the one thing we ask for on the day, and what comes out of the

kitchen ends up in the frame. Selected frames are held from your

channels until the feature is on the shelf. We will tell you exactly

which, and it is a short list.

0 7

Who you are working with.
Jade Mossop
D I R E C T O R  &  P R O D U C E R    |    C A P E  T O W N

Twenty years across brand, content, publicity and commerce, including creative direction for Glenmorangie, Marriott

and Belvedere.

Most photographers hand you files. I run the channels those files have to perform in: PR, CRM, paid and conversion.

So the shot list is built backwards from where each asset will sell, and the bank arrives tagged to the placement it was

shot for.

20 yrs
B R A N D,  C O N T E N T,

P U B L I C I T Y  A N D C O MME R C E

12.5 yrs
A GE N C Y  F O U N DE R ,

F I V E- STA R  W I N E  E STAT E S

29k→50k
C R M DATA B A SE  GR O W N ,

O N E  B R A N D

+30%
R E V E N U E  O N  6 5 %

L O W E R  ME DI A  SP E N D

S E L E C T E D  C L I E N T S

JA DE MOSSOP DIRECTOR & PRODU CER — MA RRIOTT IN TERN ATION A L  & A U TOGRA PH  COL L ECTION  ·  L ION  ROA RS H OTEL S & LODGES ·  QU OIN  ROCK

W IN E ESTATE ·  CON STA N TIA  GL EN  ·  L A  PETITE F ERME ·  H A U TE CA BRIÈRE ·  BEN GU EL A  COV E COL L ECTION  ·  N ITIDA  W IN E FA RM ·  W EBERSBU RG ·

IN V ERDOORN  PRIVATE GA ME RESERV E

H OU SE OF  ZA A N  DIRECTOR OF  PH OTOGRA PH Y  — SIN GITA  ·  L A  COLOMBE GROU P ·  DOOL H OF  W IN E ESTATE ·  H IDDEN  VA L L EY  W IN ES ·  MA ISON

CA BRIÈRE ·  F U TU RE F OU N D SA N CTU A RY  ·  OW LOON  MA N OR H OU SE ·  TH E TRA DE BOU TIQU E H OTEL

Full ownership of the library. Perpetual, worldwide, every channel.

Talent-led imagery contracted for three years, all media,
extendable.

The editorial feature itself.

Up to 150 finished images and films, in whichever configuration
you choose, cut to the orientation you specify.

Three models, cast and contracted.

Wardrobe, and a hair and make-up artist on set.
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Y O U R  I N V E S T M E N T

R240,000
One full production day. Up to 150 finished images and films, the

library owned outright. Three models, cast and contracted for three

years. And the editorial feature in the title you choose. All in.

W H A T  Y O U  W O U L D  O T H E R W I S E  B E  B U Y I N G  S E PA R A T E L Y

Production of a shoot at this scale R250,000

Comparable national media exposure and campaign value R145,000

Two purchases, at open-market rates R395,000

And those rates are conservative.

One day on the estate.
A year of content. A national feature.

Next step: a thirty-minute call to agree creative direction and confirm which title we

are timing to. Print lead times drive everything, so the decision sits well ahead of the

shoot.

D I R E C T I O N  A N D  P R O D U C T I O N  JA D E  M O S S O P  ·  P H O T O G R A P H Y H O U S E  O F  Z A A N JA D E @JA D E M O S S O P.C O M  ·  JA D E M O S S O P.C O M
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